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1. Are/were menthol cigarettes marketed with health 

reassurance messages? 

2. How do smokers tend to view menthol cigarettes?

3. What are the perceived sensory and taste rewards of 

menthol?  

3a. Do menthol’s perceived sensory and taste rewards relate 

to initiation?

3b. Do menthol’s perceived sensory and taste rewards relate 

to quitting?
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Market Science Associates, 1977, dtd30f00 (tid)
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Cunningham & Walsh, 1980, nso56b00 (tid)

Brown & Williamson, 1964, bvv25f00 (tid)
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Brown & Williamson (estimated), 1978, xjm66b00 (tid)
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Batten Barton Durstine & Osborn, 1969, 

boo21a00 (tid)9

Brown & williamson, 1978 wde21f00 (tid)

Brown & Williamson, 1980, kli23f00 (tid)
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Lorillard, 1972, yrm76b00 (tid)
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RJ Reynolds, 1973 (tid) wad39d00
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RJ Reynolds, 1980, dvu49d00 (tid)

Booz, Allen, & Hamilton, 1990, ijr92d00 (tid)

Cessation
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RJ Reynolds, 1986 (tid) eax18c00
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Brown & Williamson, 1987 (tid) gas01f00
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RJ Reynolds, 1976 (tid) fcb49d00
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Roper Organization, 1979, zvt46b00 (tid)

William Esty, 1973, wad39d00 (tid)

Cessation
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British American Tobacco, 1982 (tid) raf36a99
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Cessation

Landis Group, 1992 nri76b00 (tid)

…as opposed to converting to non-smokers.
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Brown & Williamson, (no date), pol90f00 (tid)

Cessation

Creative Research Group, 1986, poa76b00 (tid)
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Cessation

RJ Reynolds, 1990, dfl76b00 (tid)
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Cessation

Mindy Goldberg Associates, 1991, idu03a00 (tid)

Roper Organization, 1979, zvt46b00 (tid)
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1. Menthol cigarettes were originally marketed on a 
health platform, and health messages successfully 
convinced consumers that menthol cigarettes were 
“better for” them than non-menthol cigarettes.

2. Smokers tend to view menthol cigarettes as safer or 
as less harmful than “full flavor” or non-menthol 
cigarettes, and more socially acceptable.

3. Menthol smokers perceive pleasant minty or 
medicinal-like tastes, and soothing, cooling, anesthetic 
sensations with menthol cigarettes.  These perceptions 
encourage initiation and discourage quitting in 
menthol smokers.
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Menthol’s 
• flavor, 
• sensation,  and 
• perceived reduced risk and social acceptability 

attract young initiates, and de-motivate quitting in 
smokers who may otherwise quit.

Making cigarettes more attractive to new 
smokers and less desirable to quit among 
established smokers contributes to the incidence 
of tobacco-related diseases and to the public 
health burden.
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Cessation
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